Semester Program for Major in Tourism Management

Ⅰ. Introduction

The Tourism Management enrolls international students and implements all-English teaching. This major aim to educate and prepare students for succeeding in the tourism and hotel management areas by providing them with essential theories, knowledge and professional skills, which will enable students to adapt to the current and future professions in tourism against the milieu of economic globalization and cross-cultural communications. Students will have opportunities to develop, promote, and delive events, design, and market tourist facilities and attractions, and engage in and evaluate hospitality encounters. Contemporary issues such as sustainability, innovation and customer service will be explored on local, regional and global levels. The ITHM program blends cutting-edge research and theory with practical exercises to develop students’ managerial abilities and business acumen.

Subject category: Management Science       Major code: 120901K

 length of study: one semester; two semesters
Ⅱ.Training objectives and requirements
Training objectives
Upon successful completion of this course it is expected that students will be able to:
1. acquire bilingual (English and Mandarin) and cross-cultural communication skills;

2. articulate an in-depth understanding of tourism theory and practice in a global setting;

3. apply a critical familiarity with the skills and techniques to develop best practice policy and planning for international tourism and hotel management in diverse enterprises;

4. command basic knowledge of Chinese history and culture, as well as the status quo of China;

5. demonstrate a thorough understanding of research methodology and ethics, and an ability to undertake a small, independent research project of relevance to tourism management.
Ⅲ. Main Discipline 
Main Discipline： Tourism Management 

Ⅳ. Core Courses
Tourism Geography

Tourism Anthropology

Survey of Chinese Art in Tourism

Hospitality Operating System

Market Survey

Sustainable Tourism

Heritage Tourism

Tourism and Information Technology

Qualitative Research Methods

Research Methods and Paradigms in Tourism

Ⅴ. Distribution Schedule of Hours and Credits

	Course Categories
	Course Platform
	Class hours（week）
	Credits

	
	
	Compulsory
	Optional
	Compulsory
	Optional
	Total/Proportion

	General education courses
	Language
	180（hours）
	
	15
	
	23/20.5%

	
	Quality Development
	96（hours）
	
	8
	
	

	Subject Education Courses
	Subject basis
	168（hours）
	
	14
	
	18/16.1%

	
	Basic practice
	48（hours）
	
	4
	
	

	Professional education course
	Professional foundation
	132（hours）
	
	11
	
	71/63.4%

	
	Professional core
	324（hours）
	
	27
	
	

	
	Professional Development
	
	252（hours）
	
	21
	

	
	Professional Practice
	24（weeks）
	
	12
	
	

	Total
	Total Credits ：112


Ⅵ. Curriculum and study requirements
Courses ("★" represents core course)
	Course Categories
	Course Platform
	Course Code
	Course Title
	Course Type
	Credits
	Hours
	Period Distribution
	Semester
	Assessment      

mode

	
	
	
	
	
	
	
	Theory
	Experiment
	Operating PC
	Practice
	
	

	General education
	language
	
	Chinese（Ⅰ）
	Compulsory
	3
	36
	36
	
	
	
	1
	Examination

	
	
	
	Chinese（Ⅱ）
	Compulsory
	3
	36
	36
	
	
	
	2
	Examination

	
	
	
	Chinese（Ⅲ）
	Compulsory
	3
	36
	36
	
	
	
	3
	Examination

	
	
	
	Chinese（Ⅳ）
	Compulsory
	3
	36
	36
	
	
	
	4
	Examination

	
	
	
	 The Chinese history and culture
	Compulsory
	3
	36
	36
	
	
	
	1
	Examination

	
	Quality Development
	
	Physical Education-1
	Compulsory
	2
	24
	24
	
	
	
	1
	Examination

	
	
	
	Physical Education-2
	Compulsory
	2
	24
	24
	
	
	
	2
	Examination

	
	
	
	Physical Education-3
	Compulsory
	2
	24
	24
	
	
	
	3
	Examination

	
	
	
	Physical Education-4
	Compulsory
	2
	24
	24
	
	
	
	4
	Examination

	
	Requirements: Totaled 23 credits, of which 23 credits are compulsory.

	Subject Education Courses
	Subject basis
	
	Seminars for Freshmen
	Compulsory
	2
	24
	24
	
	
	
	1
	Test 

	
	
	
	Introduction to Tourism
	Compulsory
	3
	36
	36
	
	
	
	2
	Test 

	
	
	
	Introduction to Hospitality Management
	Compulsory
	3
	36
	36
	
	
	
	2
	Test 

	
	
	
	Cross-cultural communication
	Compulsory
	3
	36
	36
	
	
	
	2
	Test 

	
	
	
	Business Writing
	Compulsory
	2
	24
	24
	
	
	
	1
	Test 

	
	Basic practice
	
	International exchange week
	Compulsory
	4
	48
	48
	
	
	
	2/4
	Test 

	
	Requirements: Totaled 18 credits, of which 18 credits are compulsory.

	Professional education course
	Professional foundation
	
	Consumer Behavior
	Compulsory
	2
	24
	24
	
	
	
	1
	Test 

	
	
	
	Tourist Psychology
	Compulsory
	3
	36
	36
	
	
	
	2
	Test 

	
	
	
	Tourism Culture
	Compulsory
	3
	36
	36
	
	
	
	2
	Test 

	
	
	
	Tourism Marketing
	Compulsory
	3
	36
	36
	
	
	
	2
	Test 

	
	Professional core
	
	Tourism Geography★
	Compulsory
	3
	36
	36
	
	
	
	2
	Test 

	
	
	
	Tourism Anthropology★
	Compulsory
	3
	36
	36
	
	
	
	2
	Test 

	
	
	
	Survey of Chinese Art in Tourism★
	Compulsory
	3
	36
	36
	
	
	
	2
	Test 

	
	
	
	Hospitality Operating System★
	Compulsory
	2
	24
	24
	
	
	
	1
	Test 

	
	
	
	Market Survey★
	Compulsory
	3
	36
	36
	
	
	
	2
	Test 

	
	
	
	Sustainable Tourism★
	Compulsory
	2
	24
	24
	
	
	
	1
	Test 

	
	
	
	Heritage Tourism★
	Compulsory
	2
	24
	24
	
	
	
	1
	Test 

	
	
	
	Tourism and Information Technology★
	Compulsory
	3
	36
	36
	
	
	
	2
	Test 

	
	
	
	Qualitative Research Methods★
	Compulsory
	3
	36
	36
	
	
	
	2
	Test 

	
	
	
	Research Methods and Paradigms in Tourism★
	Compulsory
	3
	36
	36
	
	
	
	2
	Test 

	
	Professional Development
 
	
	Statistics
	Optional
	3
	36
	36
	
	
	
	2
	Test 

	
	
	
	International Trade
	Optional
	3
	36
	36
	
	
	
	2
	Test 

	
	
	
	Operations Management
	Optional
	3
	36
	36
	
	
	
	2
	Test 

	
	
	
	Human Resource Management
	Optional
	3
	36
	36
	
	
	
	2
	Test 

	
	
	
	Food Service Organization
	Optional
	3
	36
	36
	
	
	
	2
	Test 

	
	
	
	Hotel Customer Service
	Optional
	3
	36
	36
	
	
	
	2
	Test 

	
	
	
	Travel Agency and Tour Guide Operations
	Optional
	3
	36
	36
	
	
	
	2
	Test 

	
	Professional Practice
	
	Industry internship
	Compulsory
	12
	
	
	
	
	6 months
	5
	

	
	Requirements: Totaled 59 credits, of which 35 credits are compulsory and 24 credits are optional.


